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EXECUTIVE SUMMARY

Dr. Babu George occupies a rare intersection in American higher education: he is simultaneously a working executive who has built
and turned around academic institutions, and a scholar whose work is cited more than 7,000 times. That combination of the
practitionet's urgency and the scholat's discipline is the thread running through more than two decades of his progtressive
leadership.

His record as an institutional builder is concrete and measurable. He co-orchestrated a $25M transition to a state-of-the-art business
facility while simultaneously launching Mississippi's first STEM MBA program at an HBCU, integrating artificial intelligence and
data science into the curriculum from the ground up. Minority student enrollment rose 40% within 18 months. Corporate
partnerships with Google, Meta, Oracle, Walmart, Coursera, and FedEx followed, not as symbolic affiliations but as working
relationships generating $500K+ in annual micro-credential revenue. His competitive grant portfolio exceeds $7M, including a
$1.25M annually renewed USDA-funded research program.

What distinguishes this record further is its international reach. George has managed academic programs in China, Cambodia,
Mauritius, Guatemala, Senegal, and beyond, overseeing 4,500+ students and 72 faculty members with full P&L accountability and
zero accreditation violations. He has served on accreditation panels in Slovakia and Curagao, edited journals for Springer Nature
and PLOS ONE, externally examined 50+ doctoral candidates internationally, and supervised doctoral students on three
continents. His 300+ peer-reviewed publications span management, digital transformation, sustainability, tourism, and health equity,
a breadth that reflects genuine interdisciplinary curiosity rather than scattered output.

At this moment in higher education, George brings something institutions urgently need: deep expertise in Al-driven educational
innovation, a demonstrated ability to build financially sustainable programs through corporate and government partnerships, and a
personal commitment to access that is backed by results. He is not interested in managing the status quo. He comes to build.

CORE COMPETENCIES

Strategic Leadership: Institutional transformation * Turnaround management ® Crisis leadership * P&L accountability

Academic Innovation: AACSB/ACBSP / SACSCOC / HLC accreditation * Program design * Faculty development ¢ Quality
assurance

Digital Transformation: Al integration * EdTech partnerships ¢ Technology-enabled learning
External Engagement: Corporate partnerships ® Government relations ® Fundraising * Board governance

Global Operations: Cross-cultural leadership * International program management ¢ Multi-site coordination

KEY ACHIEVEMENTS

e  Capital Projects: Led $25M+ facility developments and technology integrations

e Revenue Generation: Secured $7M+ in competitive grants; developed $1.25M+ annual recurring programs
e  Program Innovation: Launched 5 new degree programs and established 3 research centers

¢  Enrollment Impact: Achieved 40% increase in minority enrollment; managed 4,500+ international students

e  Strategic Alliances: Forged partnerships with 20+ Fortune 500 companies including Google, Meta, Oracle, Walmart, and
FedEx

e Scholarly Impact: 6,000+ citations; 300+ peer-reviewed publications; 50+ doctoral students supervised

¢ Recognition: Multiple excellence awards at departmental, institutional, regional, national, and international levels

2|Page



PROFESSIONAL EXPERIENCE

ALCORN STATE UNIVERSITY | MISSISSIPPI, USA

Interim Dean, School of Business (June 2022 - May 2023)
Full Professor (June 2022 - Present)

Led comprehensive transformation of business education at historic HBCU with $8M+ operating budget and 800+ students.
Strategic Initiatives:

e Orchestrated $25M transition to state-of-the-art business facility, managing construction oversight, technology integration,
and operational launch

e Launched Mississippi's first STEM MBA program at an HBCU, integrating Al and data science
e FEstablished Center for Data Analytics and Informatics at Vicksburg campus, creating regional economic impact

e Developed innovative 2+1.5 undergraduate pathway with community colleges, expanding access
Financial Leadership:
e Co-secured and manage $1.25M+ annual SNAP-Ed Program (USDA-funded) across multi-county operations
e Generated $500K+ in corporate partnership revenue through micro-credential programs
e Improved budget efficiency by 35% through strategic resource reallocation
Partnerships & Innovation:
e  TForged transformational alliances with Coursera, Google, Meta, Oracle, Walmart, and FedEx
e  Created industry-aligned micro-credential programs addressing workforce gaps

e Developed blueprint for Al-assisted education credentials

Measurable Outcomes:

e 40% increase in minority student enrollment within 18 months

e 25% improvement in student retention rates

e 100% job placement rate for inaugural STEM MBA cohort
Committee Leadership:

e University Graduate Council

e University Tenure Committee

e University Academic Governance Council

e University Research Policy Advisory Committee

e University Al Task Force

CHRISTIAN BROTHERS UNIVERSITY | TENNESSEE, USA
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Associate Dean of Graduate Business & Full Professor (August 2020 - May 2022)
Transformed graduate business education portfolio with $3M+ annual budget and 200+ students.

Leadership & Program Development:
e Supervised 12+ graduate faculty across MBA, Healthcare Management, and Accounting programs
e Launched industry-sponsored MBA cohort program with Medtronic, generating $400K annually
e Developed Graduate Certificates in Project Management and Nonprofit Management

e  Strengthened industry-academia collaboration through strategic advisory boards
Financial Impact:
e Increased graduate enrollment by 35% through targeted recruitment and innovation
e  Generated $600K+ in new corporate training contracts
Committee Leadership:
e Co-Chair, Campus Diversity Committee

o  (Co-Chair, ACBSP Accreditation Committee

FORT HAYS STATE UNIVERSITY | KANSAS, USA
International Program Chair & Associate Professor (August 2015 - July 2020)
Directed global education enterprise spanning 20+ countries with $15M+ annual revenue.
Global Operations:
e Managed international programs across China, Cambodia, Mauritius, Guatemala, and Senegal
e Oversaw 4,500+ students and 72+ faculty members (22 full-time, 50+ part-time)
e Directed $15M+ annual budget with full P&L responsibility
e Developed cross-cultural competency training for overseas executives and faculty
Strategic Achievements:
e  Coordinated Visiting Scholar and Study Abroad Programs
e Created "Management of Workplace Diversity" curriculum adopted across multiple campuses
e  Established quality assurance frameworks ensuring academic standards across international sites
Measurable Impact:
e Maintained 95%+ student satisfaction rates across all international locations
e Generated $2M+ in annual profit contribution

e Zero accreditation violations across all international partnerships
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Committee Leadership:
e Chair, Internationalization Strategy Development Committee

e Member, Faculty Committee on Digital Learning Environment

UNIVERSITY OF SOUTHERN MISSISSIPPI | MISSISSIPPI, USA

Assistant Professor & Interim Department Chair (August 2007 - May 2011)

Leadership Roles:
e Interim Chair, Department of Tourism (2008) - managed $2M budget and 12 faculty members
e  Chair, Faculty Senate Committee on International Relations

o  (Co-Chair, AACSB Assessment and Accreditation Committee - led successful reaccreditation

OTHER ACADEMIC APPOINTMENTS

Visiting & Adjunct Professorships:
e  University of Nevada Las Vegas | Visiting Professor & Doctoral Faculty (2013-2024)
e University of Memphis | Affiliate Faculty, School of Public Health (2025-2026)
e  University of Johannesburg, South Africa | Doctoral Faculty (2013-2024)
e Swiss Management Center University | Adjunct Full Professor (2013-2017)
e University of Liverpool | DBA Program Faculty (2014-2016)
e Universidad San Pablo, Guatemala | Visiting Professor & Doctoral Research Director (2017)

e Alaska Pacific University | Visiting Associate Professor (2012-2014)

Additional visiting appointments at institutions in India, China, Colombia, Ghana, and Taiwan.

TEACHING AREAS AND EXPERIENCE

Strategic Management, Entreprencurship, International Business, Business Analytics, Leadership and Ethics, Marketing
Management, Supply Chain Management, Organizational Behavior, Managerial Economics, Sustainability and ESG, Digital
Transformation, Al in Business, Management of Higher Education, and Innovation Management, among others. I am motivated to
develop and teach additional courses, as per requirements.

A Selection of OER Textbooks Authored by Me:

Designing Supply Chains: https://oecrcommons.org/courseware/lesson/139404

Management of Robots and Smart Machines: https://oercommons.org/courseware/lesson /139203

Decision-making under radical uncertainty: https://oercommons.org/courseware/lesson/139378

Strategy in a World that Refuses to be Stable: https://oercommons.org/courses/unfair-by-design-strategy-in-a-world-that-refuses-

to-be-stable
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After Globalization: https://oercommons.oro/courseware/lesson /138970

A Positive Theory of Marketing: https://ocrcommons.org/coutrseware/lesson /139684

A Selection of Simulations Developed by Me:

Cross-cultural simulator: https://culturesimulator.netlify.app

Biases in employee promotion: https://biasesinpromotion.netlify.app

Ripples of policy decisions: https://decisionripples.netlify.app

Startup Roulette: https://startupchoices.netlifv.app

Integrated View of Business Disciplines: https://businessintegration.netlify.app

My GitHub Profile (which contains some ‘cool” educational apps developed by me): https://professorgeorge.github.io

BOARD LEADERSHIP & EXTERNAL SERVICE

Governance & Accreditation:
e  Expert Member, Accreditation Agency, Government of Curagao (2021-Present)
e Pecer Review Team Member, National Higher Education Accreditation Body, Slovakia (2020-Present)
e  External Examiner for 50+ doctoral candidates across international universities

e Advisory Board Member, Government of Saudi Arabia National Innovation Awards

Editorial Leadership:

e  Academic Editor, PLOS-ONE (2024-Present)

e Associate Editor, Springer Humanities and Social Sciences (2024-Present)

e  Founding Editor, International Journal of Qualitative Research in Services (2011-2019)

e  Section Editor for multiple journals including Journal of Financial Risk Management and Administrative Sciences
Professional Service:

e Manuscript Reviewer for Academy of Management, Academy of International Business, and 20+ top-tier journals

e  Conference Director/Co-Director for 20+ major international conferences

RESEARCH LEADERSHIP & GRANT PORTFOLIO

Total Competitive Funding: $7M+ as Principal Investigator or Co-Principal Investigator

Major Active & Recent Grants:
e $1.25M+ annually: SNAP-Ed Intervention Study - Social Media Addiction in Children (2023-2025) - Co-P1I
e $150K: Health Tourism Project - Caesat's Casino Group/UNLV (2013) - PI

e  $100K: Campus Sustainability Study - US Department of Education (2019) - PI
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e $50K: Caribbean Economic Development - World Bank Consortium (2011) - PI
Research Impact:
e 0,000+ citations demonstrating growing international influence
e 300+ peer-reviewed publications in leading scholatly journals
e 10+ authored/edited books with major publishers (Emerald, Springer, Palgrave Macmillan, CRC Press)

Research Focus:
e Al and digital transformation in higher education
e  Change management and organizational innovation
e  Educational equity and access

e Technology-enhanced learning and internationalization

HONORS & RECOGNITION

e Taculty Fellow Award, PNC-Howard University (2024) - $10K Al entreprencurship research
e Outstanding Diversity Champion, Mississippi State University System (2024)

e Outstanding University Faculty, Fort Hays State University (2020)

e  President's Best Scholarly Researcher, Fort Hays State University (2019)

e Best Paper Awards: Journal of Hospitality & Tourism Technology (2019), Journal of Young Consumers (2010)

EDUCATION

Academic Credentials:
e  Ph.D. Management Studies | Goa University, India (2006)
e EdS Higher Education Innovation | Fort Hays State University, USA (2019)
e  MTA Tourism Administration | Pondicherry University, India (2001)

e  BSc Electronics | Mahatma Gandhi University, India (1998)
All international degrees evaluated by WES | Global Credential Evalnators as equivalent to US regionally accredited institutions

Executive Development:

e  DBA (Doctor of Business Administration, ACBSP Accredited) International Marketing | Swiss Management Center,
Switzerland (2016)

e Institute of Educational Management | Harvard Graduate School of Education (2018)
e Institute for Senior Internationalization Officers | AIEA Fellow (2020)

e Disney Leadership Excellence | Walt Disney Institute (2022)
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Future of Work Symposium | Deloitte University (2023)

Mentor Academy, University of Mississippi Medical Center (2025)

THOUGHT LEADERSHIP

Recent Keynote Presentations:

LinkedIn Newsletter “Strateoic Foresiocht”, with 10000+ impressions a month.
b p

“Al and the Future of Learning”, Keynote Speech at the International Conference on Technology Management,
Symbiosis University, India (2024)

"Artificial Intelligence Trends in Information Management", Keynote Speech, Doctoral Colloquium, University of
Johannesburg (2022)

"Towards Peace Infused Tourism Knowledge", Keynote Speech, AMITY University Global Summit (2020)

"Digital Transformation in Post-COVID Education", Keynote Speech, Symposium on Technology in Society,
Universidad Privada Boliviana (2020)

“Metaverse and the Digital Twins of our Lives”, Invited Speech at the Annual Commencement, Shenyang Normal
University, China (2019)

Corporate Training Expertise:

Designed and delivered high-impact leadership programs for corporate, governmental, and community organizations:

Strategic Leadership & Digital Transformation
Al-Driven Change Management

Sustainable Leadership for the 21st Century
Inclusive Leadership in a Diverse World

Digital Ethics and Governance

LEADERSHIP PHILOSOPHY

"Education transforms lives and societies. My mission is cultivating adaptive, ethical, tech-savvy professionals who will lead in an
Al-driven, interconnected wotld while maintaining moral foundations and commitment to sustainable development."”

Strategic Priorities:

Positioning institutions for Al-driven educational transformation
Building sustainable financial models through innovative partnerships
Advancing access through technology-enabled program design
Creating industry-aligned curricula for workforce development

Scaling international programs with rigorous quality assurance
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TEACHING & MENTORING

Educational Philosophy:

Transformative learning experiences bridging theory and practice through:
e Student-centered, multimodal instruction adapting to diverse learning styles
e  Active engagement via experiential, case-based methodologies
e  Critical thinking that challenges assumptions and explores new paradigms
e  Real-world application connecting concepts to contemporary challenges

e Lifelong learning mindset inspiring continuous professional development

Mentoring Impact:
e 50+ doctoral students supervised or co-supervised internationally
e 100+ graduate students mentored in research and career development

e Multiple teaching excellence and student mentoring awards

ADDITIONAL INFORMATION

Citizenship: United States (Citizen), India (Overseas Citizen)
Languages: English (Native), Hindi (Fluent), Malayalam (Native)
Work Authorization: Fully authorized to work in the United States
References: Available upon request

CV Last Updated: 31 Janunary 2026
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APPENDIX 1. PUBLISHED RESEARCH

APPENDIX 1.1: RESEARCH RELATED TO HIGHER EDUCATION LEADERSHIP AND MANAGEMENT

e George, B., & Sevak, K. Y. (2026). Artificial intelligence in higher education: Opportunities and concerns. Research and
Practice in Technology Enbanced I earning, 21, 019.

e George, B. (2025). A practical framework for the US universities to attract and support African students to business
education. In Forum for Education Studies, 3(3), 2735-2735.

e George, B, & Wooden, O. (2023). Managing the Strategic Transformation of Higher Education through Artificial
Intelligence. Administrative Sciences, 13(9), 196.

e  Dhiman, N., Gupta, A., Arora, N., & George, B. (2022). User Attitude Towards E-learning Platforms: An Insight Through
the Expectation Confirmation Model and the Affordance Theory Lens. FIIB Business Review, 23197145221130660.

e  Khatun, A., George, B., & Dar, S. N. (2021). Knowledge Management Practices in the Higher Education Sector with
Special Reference to Business Schools. Education & Self Develgpment, 16(2), 47-59.

e Thal, K. I, Smith, S. L., & George, B. (2021). Wellness tourism competences for curriculum development: a Delphi study.
Journal of Teaching in Travel & Tourism, 21(1), 1-16.

e George, B, Li, C., & Hou, Y. (2020). Human Resource Management Strategies in the Chinese Multinational Corporations:
Ideology, Institutions, and Culture. Ecoforum Journal, 9(3), 27-39.

e Castellanos, J. D., & George, B. (2020). Boardroom leadership: The board of directors as a source of strategic leadership.
Economics and Business Review, 6(1), 103-119.

e George, B. (2020). Legal Aspects of Ethical Decision-Making in the Event of Sexual Harassment and Discrimination in
the Workplace. Business Ethics and Leadership, 3(4), 34-42.

e Aguilar, S., George, B. (2019). A Review of the Linkages between Emotional Intelligence and Leadership in the Military
Forces. Business Ethics and Leadership, 3(2), 29-38.

e  George, B, & Cai, S. (2019). A comparative assessment of how national cultures drive behaviors associated with the use of
learning management system technologies. Palerno Business Review, (20), 11-24.

e George, B., Adams, J. and Hopkins, J. (2019). Leadership challenges in the sustainable internationalization of a medium
scale state university located in the USA: a case study. International Journal of Teaching and Case Studies, 10(3), 57-69.

e Almeyda-Ibafiez, M. & George, B.P. (2018). Faculty support for internationalization: the case study of a United States
based private university. European Journal of Contemporary Education, 19(1), 7(1), 29-38.

e Brown, L., George, B. & Mahaffey-Cultigen, C. (2018). The development of a competency model and its implementation
in a power utility cooperative: an action research study. Industrial and Commercial Training, 50(3), 123-135.

e George, B. (2018). Choosing the right kind of accreditation for a business school: a comparison between AACSB, ACBSP,
and IACBE. Journal of Research in Higher Education, 2(2), 45-61.

e Jayasundera, A. & George, B. (2017). Cross-cultural issues in employee performance and talent management in the Middle
East. Palermo Business Review, 16(1), 11-36.

e Mechaffey-Kultgen, C., George, B. & Weisenborn, G. (2017). National-cultural differences in ethical decision making; a
comparison between Oman and United States university business students. American International Journal of Social Science,

8(1), 27-35.

e Dijan, J. & George, B.P. (20106). Standardization or localization: A study of online learning programmes by tertiary
institutions in Ghana. Eurgpean Journal of Contemporary Education, 18(4), 430-437.
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e Nair, R, & George, B. P. (2016). E-learning adoption in education: An analysis with special focus on Singapore. Journal of
Tourism, Heritage & Services Marketing, 2(1), 3-13.

e Shima, B., & George, B. (2014). Strategies for the Development of Internal Marketing Orientation in the Private High
Education Institutions in Albania. Academic Journal of Interdisciplinary Studies, 3(3), 393-403.
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APPENDIX 1.2. FULL LIST OF PUBLISHED RESEARCH
Books and Monographs

George, B. & Mattathil, A.P. (2026). Measuring What Matters: A Practitioner's Guide to Program Evaluation in Community
Education. Uk: Cambridge Scholar

George, B. & Wooden, O. (2025). Al Empowered: Pioneering African American Entreprenenrship in the Digital Age. UK: Emerald

Moloi, T. and George, B. (2023). Towards Digitally Transforming Accounting and Business Processes. Amsterdam: Springer

George, B. (2022). Progress in Green Economics. Singapore: Bentham

Korstanje, M. & Geotrge, B. (2022). The Nature and Future of Tourism. UK: CRC / Apple Academic Press (Taylor & Francis group).

Korstanje, M. & George, B. (2021). Mobility and Globalization in the Aftermath of COVID-19: Emerging New Geographies in a Locked
World. USA: Palgrave / Springer Nature.

George, B. & Mehar, Q. (2020). International Case Studies in the Management of Disasters. UK: Emerald.

George, B. & Paul, J. (2020). Business Transformation in Data-Driven Societies. UK: Palgrave-Macmillan.

George, B. & Rogers, |. (2018). The Changing Landscape of Global Businesses. UK: Cambridge Scholars Publishing.

George, B. (2020). Replicability Crisis in Social Research. UK: Emerald (Series -- Ongoing).

George, B.P. & Nedelea, A. (2007). International Tourism: World Geography and Development Perspectives. India: Abhijeet Publishers.
George, B.P. & Nigam, D. (2006, Eds). Tourists and Tourism. India: Abhijeet Publishers.

George, B.P. & Poyyamoli, G. (20006). Community-Based Tourism: Public-Private-NGO-Community Partnership for Sustainable Tourism
Development. Commonwealth Asia Youth Development Program in Tourism Training Module.

George, B.P. & Swain, S.K. (2005, Eds). Advancements in Tourism Theory and Practice: Perspectives from India. India: Abhijeet Publishers.

George, B.P. (2004). Touristic Anthenticity and Authenticity in Tourism Marketing: A Critical Text in the Backdrop of Postmodernism,
Globalization and the Internet. Tourism and Cultural Change Series, UK: Sheffield Hallam University Press.

George, B.P. (2005). Holidays, Holiday Attachment, and Customer Loyalty in Tourism. India: Abhijeet Publishers.

George, B.P. (2000). The Business of Medical Tourism. Commonwealth Asia Youth Development Program in Tourism Training
Module.

Korstanje, M. & George, B.P. (2018). 1irtual Traumascapes and Exploring the Roots of Dark Tourism. NY: 1GI Global.
Korstanje, M., & George, B.P., & Nedelea, A. (2020). Strategies for Promoting Hospitality and Tonrism Services. NY: 1GI Global
Mensah, W. & George, B. (2014). Performance Management and Measurement in Public Organizations. Germany: MoreBooks.
Nedelea, A. & George, B.P. (2009, Eds). Comparative Tourisn: Marketing Case Studies. India: Abhijeet Publishers.

Nedelea, A., Elmazi, L., George, B.P., & Banabakova, V.K. (2009, Eds). Tourism Marketing. USA: DERC Publishing House.

Nedelea, A., Korstanje, M., & George, B.P. (2015). Strategic Tools and Methods for Promoting Hospitality and Tonrism Services. NY: 1GI
Global

Paraskou, A. & George, B.P. (2017). Legal and Economic Considerations Surrounding Reproductive Tourism: Emerging Research and
Opportunities. NY: 1GI Global.

Pillai, M.K., Nedelea, A., & George, B.P. (2009, Eds). Knowledge Management Practices. India: Abhijeet Publishers.
A Selection of Self-Published Books

https://www.amazon.com/stores/BABU-GEORGE /author/BOOEGDYOZ4
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Journal Publications

George, B., & Sevak, K. Y. (2026). Artificial intelligence in higher education: Opportunities and concerns. Research and Practice in
Technology Enbanced 1earning, 21, 019.

Mattathil, A. P., George, B., & Henthorne, T. L. (2026). Trust as Behavioral Architecture: How E-Commerce Platforms Shape
Consumer Judgment and Agency. Platforms, 4(1), 2.

George, B. (2025). Towards a Post-Identity Theory of Branding: Eight Foundational Axioms. IUP Journal of Brand Management, 22(4),
21-34.

Chaitanya, A.K., Swain, S.K. & George, B. (2026). Managing Economic Leakages for Building Resilient and Sustainable Tourism
Destination Petformance. Tourism: An International Interdisciplinary Jonrnal, 74 (1), 22-44. https:/ /doi.org/10.37741/t.74.1.2

George, B., & Mattathil, A. P. (2025). Empowering African American Tourism Entrepreneurs with Generative Al: Bridging
Innovation and Cultural Heritage. Societies, 15(2), 34-48.

George, B. (2025). The economics of energy efficiency: human cognition vs. Al large language models. Ecoforum Journal, 14(2),
12-21.

George, B. (2025). Blockchain-Based Land Tenure Systems: A Conceptual Model for Using Decentralized Technologies in
Managing Land Rights and Ownership Disputes. Land Management and Utilization, 1(2), 32-48.

George, B., & Ravola, M. (2025). The evolution of SNAP-Ed: policy, systems and environment (PSE) interventions to enhance
nutrition security and health equity in the United States. Nuzrition & Food Science, 55(2), 402-422.

George, B. (2025). AI Solutions for Sustainable Agricultural Supply Chains. Agriculture and Biology, 1(1), 48-61.

Korstanje, M., & George, B. P. (2025). From Privileged Gaze to Undesired Guest: Reimagining Worldmaking in Postpandemic
Tourism. Tourisnm Culture & Communication, 25(4), 443-453.

Korstanje, M. E., George, B., & Kumar, P. (2025). The logic of resilient tourism 2050: internalization of conflicts and crises in dark
tourism. A Research Agenda for Tourism and Risk, 255.

George, B. (2025). A practical framework for the US universities to attract and support African students to business education.
In Forum for Education Studies, 3(3), 2735-2735.

Sevak, K. Y., & George, B. (2024). The evolution of Internet of Things (IoT) research in business management: a systematic review
of the literature. Journal of Internet and Digital Economics, 17(3), 28-37.

George, B. (2024). Beyond the Dichotomy of Business Versus its Environment: Internal Transcendence and External Assimilation.
Ecoforum Journal, 13(3), 16-40.

George, B., & Ravola, M. (2024). Assessing the Impact of SNAP-Ed: A Comprehensive Evaluation Framework for Healthy Living
Promotion in the United States. Agricultural & Rural Studies, 2(3), 0015-0015.

George, B., & Ravola, M. (2024). Fighting fire with fire: Reclaiming social media to promote healthy eating behaviors among
children. Health Economics and Management Review, 5(3), 40--52.

Babu, G., & Ravola, M. (2024). Beyond direct nutrition education: the growing importance of policy, systems, and environmental
change strategies in the USDA's snap-ed program. Economy and Sociology, 4(1).

Kandan Parakkal, A., Vazhakkatte Thazhathethil, B., & George, B. (2024). The Physical, Mental, Spiritual, and Environmental
(PMSE) Framework for Enhancing Wellness Tourism Experiences and Its Validation in the Context of Kerala, India. Adwinistrative
Sciences, 14(7), 140.

Faccia, A., McDonald, J., & George, B. (2023). NLP Sentiment Analysis and Accounting Transparency: A New Era of Financial
Record Keeping. Computers, 13(1), 5.

Sevak, K., & George, B. (2023). Sociomateriality as a theoretical lens for understanding digital platforms: Integration of architectural
and managerial perspectives. Journal of Digital Economy, 2, 317-329.

George, B., & Wooden, O. (2023). Managing the Strategic Transformation of Higher Education through Artificial Intelligence.
Administrative Sciences, 13(9), 196.

13| Page



Chari, S., Desai, P. H., Borde, N., & George, B. (2023). Aggregate News Sentiment and Stock Market Returns in India. Journal of
Risk and Financial Management, 16(8), 376.

Itza, N. & George, B. (2023). Advancing performance management in digital enterprises: exploring challenges, opportunities, and
recommendations for the digital age. Ecoforum Journal, 12(3), 18-26.

Tortres, P. S., & George, B. (2023). Disruptive transformation in the transport industry: Autonomous vehicles and transportation-as-
a-service. International Journal of Emerging Trends in Social Sciences, 14(1), 28-37.

Lestan, F., Kabiraj, S., & George, B. (2023). Preliminary Impact Assessment of Carbon Border Adjustment Mechanism on Russian
Economy. FIIB Business Review, 23197145221143033.

Markose, N., Bindu, V. T., Brown, L., & George, B. (2023). COVID-19 and women in the toutism & hospitality workforce: a
thematic analysis. ~Anais Brasileiros de Estudos Turisticos, 14(1), 27-35.

Potti, A. M., Nair, V. K., & George, B. (2023). Re-Examining the Push-Pull Model in Tourists' Destination Selection: COVID-19 in
the Context of Kerala, India. Academica Turistica-Tourism and Innovation Journal, 16(2), 28-34.

Coffi, J., & George, B. (2022). The Fintech Revolution and the Changing Role of Financial Advisors. Journal of Applied and Theoretical
Social Sciences, 4(3), 261-274.

Akinyemi, B., Ogundele, A. 1., Olutuase, S., & George, B. (2022). The Influence of Organizational Factors on Registered Nurses'
Work Attitudes. International Journal of Psychological Studies, 14(1), 18-27.

Singhania, O., Swain, S. K., & George, B. (2022). Interdependence and complementarity in rural development: a bibliometric
analysis. Rural Society, 1-18.

Koli, A. K., & Geotrge, B. (2022). Sustaining Handicrafts Through Governmental and Community SupportRevista Latino-Americana
de Turismologia, 8(1), 1-7.

Dhiman, N., Gupta, A., Arora, N., & George, B. (2022). User Attitude Towards E-learning Platforms: An Insight Through the
Expectation Confirmation Model and the Affordance Theory Lens. FIIB Business Review, 23197145221130666.

Gore, S., Borde, N., Desai, P. H., & George, B. (2022). A Structured Literature Review of the Life Cycle Concept. Journal of Tourism,
Sustainability and Well-being, 10(1), 1-20.

Hasana, U., Swain, S. K., & George, B. (2022). A bibliometric analysis of ecotourism: A safeguard strategy in protected areas.
Regional Sustainability, 3(1), 27-40.

Korstanje, M. E., & George, B. (2022). The ghost city. International Journal of Tourism Cities, 16(1), 23-32.

Ebong, J. & George, B. (2021). Financial Inclusion through Digital Financial Services (DES). Journal of Risk and Financial Management,
13(9), 393-405.

Khatun, A., George, B., & Dar, S. N. (2021). Knowledge Management Practices in the Higher Education Sector with Special
Reference to Business Schools. Education & Self Development, 16(2), 47-59.

Lestan, F., George, B., & Kabiraj, S. (2021). Economic Performance and Composition of Nordic Bioeconomy Sectors (NBES).
Journal of Risk and Financial Management, 14(9), 418.

Hasana, U., Swain, S., & George, B. (2021). Community Centered Management of Ecological Resources for Sustainable
Development: Benefits and Costs. International Journal of Professional Business Review, 7(1), €0269-¢0269.

Singhania, O., Swain, S., & George, B. (2021). Women empowerment in a traditional masculine industry. Economics, Management and
Sustainability, 6(2), 60-71.

Sivakami, V., Bindu, V. T., & George, B. (2021). A study of visitor impact management practices and visitor satisfaction. International
Journal of Geoberitage and Parfks, 18, 23-41.

Sivakami, V., VT, B., & George, B. (2021). Impact management and experience design for sustainable development. Journal of
Ecotourism, 27, 1-23.

Thal, K. L., Smith, S. L., & George, B. (2021). Wellness tourism competences for curriculum development: a Delphi study. Journal of
Teaching in Travel & Tourism, 21(1), 1-16.

14| Page



Gore, S., Borde, N., Hegde Desai, P., & George, B. (2021). Empirically Mapping the Evolutionary Phases of Tourism Area Life
Cycle (TALC): The Case of Goa, India. *Tourism: An International Interdisciplinary Journal, *69(3), 346-3606.

Mirzaee, S., Jalalinejad, R., & George, B. (2021). Country of Origin, COVID-19 Vaccine and the Future of Travel: A Preliminary
Study in Iran, ABET, 11, 1-6.

George, B., Li, C., & Hou, Y. (2020). Human Resource Management Strategies in the Chinese Multinational Corporations:
Ideology, Institutions, and Culture. Ecoforun Journal, 9(3), 27-39.

Almeyda, M., & George, B. (2020). Customer-Based Brand Equity for Tourist Destinations: A Comparison of Equities of Puerto
Rico and the US Virgin Islands. Journal of Spatial and Organizational Dynamics, 8(2), 148-172.

Shima, B., & George, B. (2020). Understanding Entrepreneurial Intentions of Albanian Business Students Based on the Theory of
Planned Behaviour. Management, Knowledge and Learning, 9(2), 153-167.

Castellanos, J. D., & George, B. (2020). Boardroom leadership: The board of directors as a source of strategic leadership.
Economics and Business Review, 6(1), 103-119.

Bucatariu, L., & George, B. (2020). Consumer behavior and customer relationship management in mental health services.
Upravlenec, 11(3), 46-58.

Shahini, B., Keta, M., & George, B. (2020). Awareness of Public-Private Partnership: The Case of Albanian University Students,
8(3), 133-144.

Bucatariu, L., & George, B. (2020). Customer relationship management practices to promote mental health services. Russian Journal
of Vietnamese Studies, 2 (1), 39-47.

Bucatariu, L., & George, B. (2020). Ho Chi Minh City, Vietnam: A Case Study in Mental Health Marketing. TIJAB (The
International Journal of Applied Business), 4(1), 1-12.

George, B. (2020). Legal Aspects of Ethical Decision-Making in the Event of Sexual Harassment and Discrimination in the
Workplace. Business Ethics and Leadership, 3(4), 34-42.

George, B. (2020). Decision Making in Organizations: Intuition, Information, and Religiosity. Dxonomuka Hayku, 6(3), 152-158.

El-Amin, A., & George, B. (2020). Towards a model and strategy for transformational change. Economics, Management and
Sustainability, 5(2), 28-38.

Chen, I. C. L., & George, B. (2020). Organizational opinion leadership: a critical perspective. Academic Journal of Studies in
Society, Sciences and Technologies--Geplat Papers, 1(3), 12-21.

Menon, M., & George, B. (2020). The Case for Using Patient Reported Outcome Measure (Prom) To Improve Health Related
Quality of Life (Hrqol). IJCMCR. 2020; 5 (3): 002 2 DOI: 10.46998/IJCMCR, 112.

George, B. (2020). Inclusive Sustainable Development in the Caribbean Region: Social Capital and the Creation of Competitive
Advantage in Tourism Networks. Business Ethics and Leadership, 4(3), 119-126.

George, B., Marano, G., & Henthorne, T. (2019). Ch'ulel Mendoza, un spa diferente: estudio de caso sobre el desarrollo de un
nuevo producto en la industria del bienestar. Emerald Emerging Markets Case Studies, 9(3), 27-40.

Aguilar, S., George, B. (2019). A Review of the Linkages between Emotional Intelligence and Leadership in the Military Forces.
Business Ethics and Leadership, 3(2), 29-38.

George, B., & Cai, S. (2019). A comparative assessment of how national cultures drive behaviors associated with the use of learning
management system technologies. Palermo Business Review, (20), 11-24.

George, B. (2019). Multiple Personality Disorder: Is There a Cure for it in Hypnosis? International Journal of Research Studies in
Medical and Health Sciences*, 4 (2), 32*-33.

George, B., Adams, . and Hopkins, J. (2019). Leadership challenges in the sustainable internationalization of a medium scale state
university located in the USA: a case study. International Journal of Teaching and Case Studies, 10(3), 57-69.

George, B. (2019). Legal aspects of ethical decision-making in the event of sexual harassment and discrimination in the workplace.
Business Ethics and Leadership, 3(4), 34-42.

15| Page



Menon, M. & George, B. (2019). Social media use for patient empowerment in the Gulf Cooperation Council region. Clinical e-
Health (Elsevier), 1(1), 21-27.

Ramirez, A., & George, B. (2019). Plastic recycling and waste reduction in the hospitality industry: Current challenges and some
potential solutions. Economics, Management and Sustainability, 4(1), 6-20.

Walsh, T., & George, B. (2019). The Ecotourism Principle-Practice Divide: Factors that Limit the Applicability of Ecotourism
Principles into Practice. Revista TURISMO: Estudos e Praticas, 8(2), 2-14.

Albrecht, D. J. & George, B. (2018). Perceptions of top management about the total rewards statement: a case study in the retail
sector. International Journal of Qualitative Research in Services, 3(1), 36-58.

Almeyda-Ibafiez, M. & George, B.P. (2018). Faculty support for internationalization: the case study of a United States based private
university. European Journal of Contemporary Education, 19(1), 7(1), 29-38.

Appah, G. O. & George, B. (2018). Understanding Church Growth through Church Marketing: An Analysis of the Roman Catholic
Church’s Marketing Efforts in Ghana. Journal of Economics and Business Research, 23(1), 103-121.

Brown, L., George, B. & Mahaffey-Cultigen, C. (2018). The development of a competency model and its implementation in a
power utility cooperative: an action research study. Industrial and Commercial Training, 50(3), 123-135.

Castillo, J., & George, B. (2018). Customer Empowerment and Satisfaction through the Consultative Selling Process in the Retail
Industry. International Journal of Customer Relationship Marketing and Management (IJ CRMM), 9(3), 34-49.

George, B. & Henthorne, T.L. (2018). Cuba’s historical tryst with economic development and future pathways. Cospemertbre
pobAeMsI cepbrca 1 Typusma, 12(4), 8-17.

George, B. (2018). Choosing the right kind of accreditation for a business school: a comparison between AACSB, ACBSP, and
TACBE. Journal of Research in Higher Education, 2(2), 45-61.

George, B. (2018). Inclusive growth by means of sustainable supply chains: A Case study of the Dabbawalas of Mumbai, India.
International Journal of Entrepreneurial Knowledge 6(2), 5-11.

George, B. (2018). Multiple Personality Disorder: Is There a Cure for it in Hypnosis? International Journal of Research Studies in
Medical and Health Sciences. 4 (2), 32-33.

Gupta, A., Dogra, N., & George, B.P. (2018). What determines the adoption of smartphone apps? An analysis based on the
UTAUT-2 framework. Journal of Hospitality and Tourism Technology. 9(1), 50-64.

Henthorne, T.L., Williams, A.]. & George, B. (2018). Cross-Cultural Complaining Behavior in Service Industries across the African
Diaspora. Journal of Marketing Theory and Practice. 26(4), 431-446.

Sarkar, S. K., & George, B. (2018). Social media technologies in the tourism industry: an analysis with special reference to their role
in sustainable tourism development. International Journal of Tourism Sciences, 18(4), 269-278.

Almeyda-Ibafiez, M. & George, B. (2017). Place branding in tourism: a review of theoretical approaches and management practices.
Tourism and Management Studies, 13(4), 10-19.

Almeyda-Ibafiez, M. & George, B.P. (2017). The evolution of destination branding: A review of branding literature in tourism.
Journal of Tourism, Heritage & Services Marketing, 3(1), 9-17.

Bucatariu L. & George B.P. (2017). Patient Perception and Choice Factors Related to International Hospitals: A Study in Ho Chi
Minh City, Vietnam. Journal of Health and Medical Informatics, 8, 277-291.

George, B. P, Henthorne, T. L., & Williams, A. J. (2017). Attraction diversity index: the concept, measure, and its relationship with
tourism destination competitiveness. Revista Turismo: estudos e praticas, 5(2), 13-27.

Jayasundera, A. & George, B. (2017). Cross-cultural issues in employee performance and talent management in the Middle East.
Palermo Business Review, 16(1), 11-36.

Korstanje, M. E., & George, B. P. (2017). The construction of a security coefficient for tourist destinations based on travel
insurance purchase behavior. Tourism Analysis, 22(4), 563-568.

16| Page



Marano, G., Henthorne, T.L., & George, B.P. (2017). Ch’ulel Mendoza, the Spa with a Difference: A Case Study of New Product
Development in the Wellness Industry. Emerald Emerging Markets Case Studies, 1-23.

Mehaffey-Kultgen, C., George, B. & Weisenborn, G. (2017). National-cultural differences in ethical decision making; a comparison
between Oman and United States university business students. American International Journal of Social Science, 8(1), 27-35.

Menon, S., Edward, M., & George, B. P. (2017). Inter-stakeholder collaboration in event management: a case study of Kerala Travel
Mart. International Journal of Leisute and Tourism Marketing, 5(4), 370-386.

Paraskou, A. & George, B.P. (2017). The market for reproductive tourism: an analysis with special reference to Greece. BioMed
Global Health Research and Policy, 2(1), 16-30.

Dam, S. & George, B. P. (2017). Economic development through collaborative tourism marketing in a state controlled peripheral
destination: the case study of Tripura, India. Journal of Tourism and Management Research, 2(2), 8-17.

Varghese, J., Edward, M., & George, B. (2017). Organizational factors that influence salespersons’ attitude towards customer service
in the financial services industry. Palermo Business Review, 15(1), 65-73.

Varghese, J., Edward, M., & George, B. P. (2017). Centralization of authority, market orientation, and customer relationship
management in the banking sector: a study in India. Management and Economics Review, 2(1), 90-100.

Djan, J. & George, B.P. (2016). Standardization or localization: A study of online learning programmes by tertiary institutions in
Ghana. European Journal of Contemporary Education, 18(4), 430-437.

Henthorne, T. L., George, B. P., & Miller, M. M. (2016). Unique selling propositions and destination branding: A longitudinal
perspective on the Caribbean tourism in transition. Turizam: znanstveno-stru¢ni ¢asopis, 64(3), 261-275.

Korstanje, M., & George, B. (2016). Media constructions of fear in the outbreak of an epidemic disease: The case of dengue fever in
Argentina. International Journal of Emergency Services, 5(1), 95-104.

Korstanje, M., George, B. P., & Amorin, E. (2016). Chile Decime Que Se Siente: Sports, Conflicts, and Chronicles of Miscarried
Hospitality. Event Management, 20(3), 457-462.

Mirzaee, S., & George, B. P. (2016). Brand Archetypes: An Experiment with the" Demeter". Journal of Applied Economics &
Business Research, 6(2), 40-65.

Nair, R., & George, B. P. (2016). E-learning adoption in education: An analysis with special focus on Singapore. Journal of
Tourism, Heritage & Services Marketing, 2(1), 3-13.

Nair, V. K., & George, B. P. (2016). Smartphone Buying Behaviour Among Youth in the Emerging Economies: A Study
Conducted in India. Journal of Economics, Marketing and Management, 4, 33-47.

Ramanathan, K. & George, B.P. (2016). The evolving competitive dynamics in the retail banking sector in India: A case study of
Karnataka bank. Ecoforum Journal, 5(2), 17-26.

Tantawy, R. Y., & George, B. P. (2016). Transcontinentalisation of Egyptian culture driven by digital technologies. International
Journal of Qualitative Research in Services, 2(3), 238-250.

Tantawy, R.Y., & George, B. P. (2016). Global advertising in the internet era: The standardization- customization debate revisited.
Ecoforum Journal, 5(1), 36-49.

Cui, X,, Agrusa, J., George, B. P., & Lema, J. (2015). What could tourism do to a small fishing village: A case study of the city of
Weihai, China. Revista Turismo: estudos e praticas, 4(1), 85-103.

Korstanje, M. & George, B.P. (2015). What does insurance purchase behavior say about risks? A study in the Argentine context.
International Journal of Disaster Resilience in the Built Environment, 6(3), 27-40.

Korstanje, M. & George, B.P. (2015). The media or the messager an examination of myths as resources to understand the tourism
phenomenon. International Journal of Tourism Anthropology, 4(2), 122-143.

Korstanje, M. E., & George, B. (2015). Dark Tourism: Revisiting Some Philosophical Issues. E-review of Tourism Research, 12
(1/2), 127-136.

17| Page



Korstanje, M. E., & George, B. (2015). The Impossible sustainability: Applications of relational perspective in tourism fields.
Ecoforum Journal, 4(1), 2-11.

Korstanje, M. E., & George, B. P. (2015). Understanding the sociological roots of 'no-shows' in technology mediated transactions in
tourism. E-review of Tourism Reseatrch, 11(5/6), 71-82.

Mensah, W. & George, B.P. (2015). Performance management in the public sector: An action research based case study. Journal of
Applied Economics and Business Research, 5(2), 97-111.

Okech, R., Haghiri, M., & George, B. P. (2015). Rural tourism as a sustainable development alternative: An analysis with special
reference to Luanda, Kenya. CULTUR-Revista de Cultura e Turismo, 6(3), 36-54.

Pillai, A., & George, B. P. (2015). The motives and benefits of using customer experience led differentiators in the re-launching of a
failed product: a case study of cranes & components (P) Ltd. 6(1), Advances in Business-Related Scientific Research, 63-72.

George, B. P. (2014). Consumption as a way of life: tourism and the epistemology of experience. Turismo y Desarrollo: Revista de
Investigacion en Turisme y Desarrollo Local, 7(16), 36-51.

Korstanje, M. E., & George, B. (2014). Health Cover, The Case of Martin and Carolina in Australia. Revista de turism-studii si
cercetari in turism, (17), 8-14.

Lor, P. H., & George, B. P. (2014). An appreciative inquiry into the healthcare concerns of the elder Hmong women living in
Alaska, USA. Journal of Rural and Community Development, 9(3), 337-347.

Shima, B., & George, B. (2014). Strategies for the Development of Internal Marketing Orientation in the Private High Education
Institutions in Albania. Academic Journal of Interdisciplinary Studies, 3(3), 393-403.

Tukamushaba, E. K., & George, B. P. (2014). Service quality assessment of transportation and government services: a study of the
Hong Kong tourism industry. International Journal of Hospitality and Event Management, 1(1), 2-43.

Fernandes, C.R., Mekoth, N., George, B.P. & Kumar, S. (2013). Organizational Role Stress and the Function of Selected
Organizational Practices in Reducing it: Empirical Evidence from the Banking Service Front Line in India. International Journal of
Behavioral and Health Research, 3(3/4), 258-272.

George, B. P, & Lor, P. H. (2013). Living as a Hmong Elder Woman in the USA: Healthcare Issues and Health System
Management Interventions. Nitte Management Review, 7(2), 23-30.

George, B.P., Henthorne, T.L., & Panko, T.R. (2013). ASQual: Measuring Perceived Quality in the Airport Setting. International
Journal of Business Excellence, 6(5), 526-536.

George, B.P., Henthorne, T.L., & Panko, T.R. (2013). The bells within the bell curve: Destination visitation model revisited.
Tourism Recreation Research, 38(3), 341-348.

George, B. P, Henthorne, T. L., & Williams, A. J. (2013). The internal structure of destination visitation model and implications for
image management. PASOS Revista de turismo y patrimonio cultural, 11(3), 47-53.

Henthorne, T.L., George, B.P., & Smith, W. (2013). Risk perception and buying behavior: An examination of some relationships in
the context of cruise tourism in Jamaica. International Journal of Hospitality and Tourism Administration, 14(1), 66-86.

Hsu, T. W., Inbakaran, R., & George, B. (2013). Understanding the concept of governance in tourism policymaking. International
Journal of Economics and Business Research, 5(3), 319-336.

Lor, P. H. & George, B. P. (2013). The provision of healthcare services for the Hmong women in the USA: a qualitative inquiry in
the Alaskan context. International Journal of Qualitative Research in Services, 1(1), 76-96.

McLaughlin, T. C., Sankaran, K., & George, B. P. (2013). Creating an Adaptable Workforce: Evidences from India and the United
States. Nitte Management Review, 7(2), 16-22.

Williams, A.J. & George, B.P. (2013). Truck Drivers — The Under-Respected Link in the Supply Chain: A Quasi-Ethnographic

Perspective using Qualitative Appreciative Inquiry. Operations and Supply Chain Management: An International Journal, 6(3), 85-
93.

18| Page



Fernandes, C. F., Mekoth, N., Kumar, S., & George, B. P. (2012). Organisational role stress and the function of selected
organisational practices in reducing it: empirical evidence from the banking service front line in India. International Journal of
Behavioural and Healthcare Research, 3(3-4), 258-272.

George, B. (2012). Perception of threats and travel choice: the case of. Int. J. Business Continuity and Risk Management, 3(1), 22-31.

George, B., & Korstanje, M. E. (2012). Sustainability, tourism & environment in the shift of a millenium: A peripheral view. Cultur:
Revista de Cultura e Turismo, 6(3), 1-10.

Inbakaran, R., Jackson, M., & George, B.P. (2012). Perception of threats and travel choice: the case of Australian outbound tourists.
International Journal of Business Continuity and Risk Management, 3(1), 41-56.

Inbakaran, R., George, B., Jackson, M., & Melo, F. R. E. (2012). Identifying resort tourism market segments based on visitor
demogtraphics: A study. Academica Turistica, 5(2), 85-94.

Korstanje, M. & George,B. (2012). Global warming and tourism: chronicles of apocalypse? Worldwide Hospitality and Tourism
Themes, 4(4),332-355.

Korstanje, M. E., & Geotge, B. P. (2012). Falklands/Malvinas: a re-examination of the relationship between sacralisation and
tourism development. Current Issues in Tourism, 15(3), 153-165.

Korstanje, M. & George,B. (2012). Sustainable tourism and global warming: panacea, excuse, or just an accidental connection?
Worldwide Hospitality and Tourism Themes, 4(4), 383-394.

Korstanje, M. E., & George, B. P. (2012). To what extent might sustainable tourism mitigate the impact of global
warming? Worldwide Hospitality and Tourism Themes, 4(4), 302-394.

Mekoth, N., George, B.P., Dalvi, V., Rajanala, N., & Nizomadinov, K. (2012). Service quality in the public-sector hospitals: A study
in India. Hospital Topics, 90(1), 16-22.

Okech, R. Haghiri, M., & George, B.P. (2012). Rural Tourism as a Sustainable Development Alternative: An Analysis with Special
Reference to Luanda, Kenya. Cultur, 6(3), 282-298.

Panko, T. R., & George, B. P. (2012). Child sex tourism: Exploring the issues. Criminal Justice Studies, 25(1), 67-81.

Stahura, K.A., Henthorne, T.L., George, B.P., & Soragham, E. (2012). Emergency planning and recovery for terror situations: An
analysis with special reference to tourism. Worldwide Hospitality and Tourism Themes, 4(1), 48-58.

Agrusa, ., Lema, J., Tanner, J., Afo, A., Prideaux, B., & George, B.P. (2011). Destination image of Tahiti as perceived by
international tourists: A study. Asia Pacific World: The Journal of the International Association for Asia Pacific Studies, 2(2), 25-39.

Becker, C. & George, B.P. (2011). Rapid rail transit and tourism development in the United States. Tourism Geographies, 13(3),
381-397.

Chowdhury, S. & George, B.P. (2011). India-South Korea trade relations: A strategic analysis. Scientific International Journal, 8(3),
3-19.

Chowdhury, S. & George, B.P. (2011). Japanese outbound tourism to India: A macro-economic analysis. Asian Journal of Tourism
and Hospitality Research, 5(1), 13-29.

George, B.P. & Panko, T.R. (2011). Child sex tourism: facilitating conditions, legal remedies, and other interventions. Vulnerable
Children and Youth Studies, 6(2), 134-143.

George, B.P., Nedelea, A., & Oana-Marilena (2011). Communication and promotion in public institutions in the light of the
interwar period regulations and the current tendencies. Metalurgia International, 16(12), 147-151.

George, B. P, Williams, A. J., & Henthorne, T. L. (2011). E-procurement in the hospitality industry: an exploratory
study. International Journal of Procurement Management, 4(1), 37-55.

Green, E. K., & George, B. (2011). Innovative use of Technologies for Business Education: A Case Study. Economics and Management
Science, 67, 18-31.

Jackson, M., Inbakaran, R., Arrowsmith, C., & George, B.P. (2011). City design and its relationship with tourism crimes: A
behavioral analysis of the urban environment. International Journal of Tourism Anthropology, 1(3/4), 195-207.

19|Page



Inbakaran, R., George, B., & Jackson, M. (2011). Understanding the importance of tourist attraction sequencing to encourage
responsible tourist behaviout. Journal of Global Business Review, 13(1), 1-8.

Kibuye Wadawi, J., Oketch, R. N., Owino, E., & George, B. P. (2011). Integrating the role of sports associations in the promotion
of sports and recreation tourism at the destination level: creating a partnering framework for Kenya. International Journal of Tourism
Stciences, 11(3), 21-35.

Korstanje, M. & Geotge, B.P. (2011). Falkland / Malvinas: A reexamination of the relationship between sacralization and tourism
development. Current Issues in Tourism, 14(6), 11-13.

Samsundar, C. & George, B.P. (2011). Globalization, identity, and consumerism: An analysis of the genesis of unsustainable
consumption. Palermo Business Review, 5(1), 8-17.

Tukamushaba, E.K., Orobia, L., & George, B.P. (2011). Development of a conceptual model to understand international social
entrepreneurship and its application in the Ugandan context. Journal of International Entreprencurship, 9(4), 282-298.

Wadawi, ].K., Oketch, R.N., Owino, E., & George, B.P. (2011). Integrating the role of sports associations in the promotion of
sports and recreation tourism at the destination level: Creating a partnership framework for Kenya. International Journal of

Tourism Sciences, 11(3), 21-35.

Inbakaran, R., George, B.P., Henthorne, T.L., & Jackson, M. (2011). Understanding the importance of tourist attraction sequencing
to encourage responsible tourist behavior. Journal of Global Business Review, 13(1), 15-22.

Dubey, J.D. & George, B.P. (2011). Rebranding strategies. Asian Management Review, January-March, 47-51.

Agrusa, J.F., Lema, |., Asage, S., Maples, A., & George, B.P. (2010). Introduction of Casino gaming in Okinawa, Japan: A case
study of challenges and opportunities. Journal of Asia Pacific Studies, 1(3), 570-590.

Edward, M. & George, B.P. (2010). Application of niche strategy in tourism marketing: The case study of Kalypso Adventures.
IIUM Journal of Case Studies in Management, 1(1), 23-35.

Edward, M., George, B.P., & Sarkar, S.K. (2010). The impact of switching costs upon the service quality-perceived value-customer
satisfaction-service loyalty chain: A study in the context of cellular services in India. Services Marketing Quarterly, 31(2), 151-173.

George, B. P., Inbakaran, R., & Poyyamoli, G. (2010). To Travel or Not to travel: towards understanding the theory of nativistic
motivation. Turigam: medunarodni znanstveno-struini casopis, 58(4), 395-407.

George, B.P. & Yaoyuneyong, G. (2010). Impulse buying and cognitive dissonance: a study conducted among the spring break
student shoppers. Journal of Young Consumers, 11(4), 46-59. (This paper received an Emerald best paper award for 2010)

George, B.P. (2010). The future of academic literature search: A case study of Google Scholar. KEGEES Journal of Social Science,
2(1), 50-57.

George, B.P., Henthorne, T L., & Williams, A.J. (2010). Determinants of satisfaction and dissatisfaction among preventive and
curative medical tourists: A comparative analysis. International Journal of Behavioral and Healthcare Research, 2(1), 5-19.

George, B.P., Williams, A.J., & Henthorne, T.L. (2010). E-procurement in the hospitality industry: An exploratory study.
International Journal of Procurement Management, 4(1), 37-55.

Henthorne, T.L., George, B.P., & Williams, A.J. (2010). The evolving service culture of Cuban tourism: A case study. Tourismos,
5(2), 129-144.

King, E., Henthorne, T.L., & George, B.P. (2010). Paradise at sea: cruise line liability for passengers with sickness or injury. Travel
Law Quarterly, March, 40-44.

Okech, R.N,, Nedelea, A., & George, B.P. (2010). Indigenous knowledge systems in Africa: Insights for modern management
practice. International Journal of Emerging Business Issues, 1(1), 1-12.

Sarkar, S.K. & George, B.P. (2010). Peace through alternative tourism: case studies from Bengal, India. Journal of Tourism and
Peace Research, 1(1), 27-41.

Sarkar, S.K,, Lenka, S.K., & George, B.P. (2010). Cultural tourism in Malaysia in the perspective of Indian tourists: A study. Revista
de Tourism, 10(1), 48-53.

20|Page



Yaoyuneyong, G., & George, B. (2010). Impulse buying of apparel products: a study conducted among midwestern teenagers in the
United States. Journal of Marketing Trends, 2(1), 5-20.

Bagti, S., Gupta, B., & George, B. (2009). Environmental orientation and ecotourism awareness among pilgrims, adventure tourists,
and leisure tourtists. Turizam: medunarodni gnanstveno-struini casopis, 57(1), 55-68.

Bagri, S.C., Gupta, B., & George, B.P. (2009). Environmental orientation and ecotourism awareness among pilgrims, adventure
tourists, and leisure tourists: a study conducted in India. Tourism: An International Interdisciplinary Journal, 22(2), 46-55.

Bindu, V.T', Chitramani, P., & George, B.P. (2009). Perception of Tourists towards Kerala as a Preferred Alternate Health Tourism
Destination: A Study. South Asian Journal of Tourism and Heritage, 2(1), 68-76.

George, B. (2009). The global food crisis: a fresh call for sustainable agtriculture. Economic Annals-XXI, 3, 4, 27-29.

George, B.P. & Henthorne, T. L. (2009). Incorporation of telemedicine with medical tourism: A study of consequences. Journal of
Hospitality Marketing and Management, 18(5), 512-522.

George, B.P. & Nedelea, A. (2009). Medical tourism: An analysis with special reference to its current practice in India. International
Journal of Leisure and Tourism Marketing, 1(2), 173-182.

George, B.P. (2009). The destination community perspective on human rights in tourism. Contours: A Publication of the
Ecumenical Coalition on Toutism, 19(2), 4-0.

George, B.P., & Edward, M. (2009). Cognitive dissonance and purchase involvement: A study of their interrelationship in the
consumer behaviour context. ICFAI Journal of Marketing Management, 8(3/4), 38-49.

Green, E.K. & George, B.P. (2009). Major determinants of intra-regional tourism demand for Malaysia: A study. International
Journal of Hospitality & Tourism Systems, 2(1), 35-46.

Henthorne, T.L. & George, B.P. (2009). Transformation of Tourism Business in the Communist Cuba: A Critical Analysis.
International Journal of Business Insights and Transformation, 3(1), 20-28.

Henthorne, T.L., Salgaonkar, P.B., & George, B.P. (2009). External recommendations versus internal satisfaction in health care: A
case study in India. Health Marketing Quarterly, 26(3), 241-249.

Panko, T.R., George, B.P., & Henthorne, T.I.. (2009). Cruise crimes: Economic-legal issues and current debates. Amfiteatru
Economic, 11(26), 585-596.

Panko, T.R., George, B.P., & Henthorne, T.L. (2009). Personal safety and security on cruise ships: A study of crimes aboard.
Journal of Hospitality Application and Research, 4(2), 27-36.

Edward, M. & George, B.P. (2008). Tourism development in the State of Kerala, India: A study of destination attractiveness.
European Journal of Tourism Research, 1(1), 16-38.

George, B. P. (2008). Local community's support for post-tsunami recovery efforts in an agrarian village and a tourist destination: a
comparative analysis. Community Development Journal, 43(4), 444-458.

George, B. P., & Nedelea, A. (2008). Medical Tourism: The Next Big Thing To Come George and Nedela. Management, 27, 1093-
1100.

Geotge, B.P. & Shyamsundar, A. (2008). The factors that affect Indian migrants' decision to stay in or counter migrate from the
United States: A study with special reference to the role of toutrism related imagery as a determinant. Journal of Identity and
Migration Studies, 2(1), 99-121.

Miller, M. M., Henthorne, T. L., & George, B. P. (2008). The competitiveness of the Cuban tourism industry in the twenty-first
century: A strategic re-evaluation. Journal of Travel Research, 46(3), 268-278.

George, B. P, & Shyamsundar, A. (2007). The factors that affect Indian migrants’ decision to stay in or counter migrate from the
United States: A study with special reference to the role of tourism related imagery as a determinant. Journal of Identity and Migration

Studies, 1(2), 99-123.

George, B.P. & Henthorne, T.L. (2007). Tourism and the general agreement on trade in services: Sustainability and other
developmental concerns. International Journal of Social Economics, 34 (3), 136-146.

21| Page



George, B.P. & Sankaranarayanan, K.G. (2007). Participation of teacher participants during the in-service faculty training programs
and student-teacher interaction in the regular classrooms: A study conducted in India. Journal of In-service Education, 33(3), 377-
381.

George, B.P. & Swamy, G.A. (2007). Medical tourism: An analysis with special reference to India. Journal of Hospitality
Applications and Research, 2(1), 15-23.

George, B.P. & Varghese, V. (2007). Towards an inclusive framework to assess human rights in tourism: A review of major
stakeholder perspectives. Journal of Business Ethics and Organizations Studies, 12(2), 40-48.

George, B.P. (2007). Alleppey Tourism Development Cooperative: The Case of Network Advantage. The Public Sector Innovation
Journal, 12(2), 11-16.

George, B.P. (2007). E-retailing of medical services in the context of telemedicine. Indian Retail Review, 1(2), 32-45.

George, B.P. (2007). Local community support for post-tsunami recovery efforts at an agrarian village and a tourist destination: A
comparative analysis. Community Development Journal, 24 (1), 1-15.

George, B.P. (2007). Should you reward more those teachers who participate more? A study in the context of in-service tourism
teacher training programs. Tourismos: An International Multidisciplinary Journal of Tourism, 2(2), 11-24.

George, B.P., Nedelea, A. & Antony, M. (2007). The business of community-based tourism: A multi-stakeholder approach.
Tourism Issues, 3(1), 41-61.

George. B.P. & Nedelea, A. (2007). Sustainable development of tourism in the Eastern Europe: A case study of Romania. ATNA:
Journal of Tourism Studies, 2, 9-20.

George. B.P. Hegde, P.G., & Salgaonkar, P. (2007). SERICSAT: A scale to measure service recovery satisfaction and an application.
International Journal of Hospitality and Tourism Administration, 8(1), 38-50.

Hegde, P.G., George, B.P., & Nedelea, A. (2007). Change management in Indian banks: Personnel management during the
economic transition in India. The Annals of the Stefan cel Marie, 1(1), 25-32.

Mohan, K., George, B.P., & Nedelea, A. (2007). A study of e-enabled knowledge management in selected Indian banks. The Annals
of the Stefan cel Marie, 1(1), 42-53.

Nedelea, J., & George, B. P. (2007). Sustainable Development of Tourism in the Eastern Europe: A Case Study of Romania. A#na
Journal of Tourism Studies, 2(1), 9-20.

Poyyamoli, G. & George, B.P. (2007). Revisiting the food-energy nexus concept: The context of peri-urban sustainability in the
third world countries. Asia Pacific Journal of Environment and Development, 14(1), 1-17.

Poyyamoli, G. & George, B.P. (2007). Tourism and environmental quality: Comparative perspectives. ASEAN Journal of
Hospitality and Tourism, 6(1), 29-44.

Swain, S.K. & George, B.P. (2007). HRD practices in classified hotels in Orissa. PASOS: Journal of Tourism and Cultural Heritage,
5(1), 81-99.

George, B.P. & Salgaonkar, P. (20006). Inter-relationship among the extent of past-consultations, recommendation, satisfaction, and
loyalty in patient-doctor relationship: An empirical study. Journal of Global Academy of Marketing Sciences, 16(3), 30-44.

George, B.P. & Samsundar, C. (2006). The translational managerial persona: Typology and significance. Economea Romaneasca,
1(1), 266-273.

George, B.P. & Swamy, G.A. (2006). Consumer innovativeness and its relationship with consumer attitude towards space tourism:
A study. Journal of Tourism, 6, 26-39.

George, B.P. (2006). Disaster and recovery at Moss-Point, Mississippi: A Case Analysis. Journal of Applied Research in Economic
Development, 3(2), 7-9.

George, B.P. (2006). Wine tourist motivation and the perceived importance of servicescape: A study conducted in Goa, India.
Tourism Review, 61(3), 15-19.

22| Page



Henthorne, T.L. & George. B.P. (2000). Social capital and local community support for post-tsunami economic recovery in India.
Journal of Applied Research in Economic Development, 3(1), 34-48.

Mohan, K., George, B. P., & Nedelea, A. (2006). A study of e-enabled knowledge management in selected Indian banks. The Annals
of the Stefan Cel Marie, 1(1), 42-53.

Mohan, K., & George, B. (2006). Activity based costing for better cost management. Awmsfiteatrn Economic Journal, 8(19), 59-67.

Sankaranarayanan, K.G. & George, B.P. (2006). Corporate Performance Management: An innovative strategic solution for global
competitiveness. SCMS Journal of Indian Management, January-March, 31-42.

George, B.P. (2005). Measuring tourist attachment to holidays. Tourism: An International Interdisciplinary Journal, 52(3), 229-246.

George, B.P. (2005). Public transportation operations in India: The case of subsidization, Prestige Journal of Management and
Research, 9(2), 240-254.

George, B.P. (2005). The Role of management executives in Nation Building. SCMS Journal of Indian Management, January-
March, 71-78.

George, B.P. (2005). Education as business: Musings in the context of Goa. University News (AIU), 2(3), 18-24.

Mekoth, N. & George, B.P. (2005). The case for and against a subsidized future for the state transport undertakings: Some
assessments and reflections. Indian Journal of Transportation, 15(7), 21-37.

George, B.P. & George, B.P. (2004). Past visits and the intention to revisit a destination: Place attachment as the mediator and
novelty seeking as the moderator. Journal of Tourism Studies, 15(2), 37-50.

George, B.P. (2004). Expectation-disconfirmation and tourist satisfaction/ dissatisfaction: The moderating role of purchase
involvement. Journal of Travel and Tourism Research, December (Autumn), 81-99.

George, B.P. & Mekoth, N. (2004). Self-monitoring as a key to the tourist: Potential scenarios and some propositions. International
Journal of Hospitality and Tourism Administration, 4(5), 25-41.

George, B.P. & Hegde, P.G. (2004). Employee attitude towards customers and customer care challenges in Banks. International
Journal of Bank Marketing, 22(6), 390-4006.

George, B.P. (2004). ICT For Sustainable Development: The Case Information and Communication Technologies as Sustainable
Tourism Drivers, Great Levelers And The Hope Of Third World Tourism. DeeCee Journal of Management,1(1), 03-09.

George, B.P. (2004). The ongoing GATS negotiations and concerns over sustainable tourism development. The Trade Winds
Journal, 1(1), 13-26.

Chapters in Books

George, B., Williams, A., Henthorne, T., & Faccia, A. (2026). Beyond Automation: AGI’S Impact on Strategy, Sustainability, and
the Changing Nature of Work. In Transformative Cloud Computing, 10T and Extended Reality: Applications for Smart Cities, Education,
Healthcare, Industry and Business (pp. 29-51). Cham: Springer Nature Switzerland.

Korstanje, M. E., George, B., & Kumar, P. (2025). The logic of resilient tourism 2050: internalization of conflicts and crises in dark
tourism. A Research Agenda for Tourism and Risk, 255. Edward Elgar Publishing.

George, B., & Mattathil, A. P. (2025). Situating Generative Al Tools as a “Smart Revolution” in African American Tourism
Entrepreneurship. Emerald Publishing.

Seraphin, H., George, B., & Korstanje, M. E. (2025). Anthropology of Dark and ThanaTourism: A State-of-the-Art Analysis.
In Anthropology of Tourism (pp. 175-195). Apple Academic Press.

Chatterjee, P., Gantait, A., Swamy, G. A., & George, B. (2023). Information and Communication Technologies in Education: A
Framework for Transforming the Indian Education System through Smart Learning. In Digital Technologies for Smart Business,
Economics and Education: Towards a Promising Future (pp. 283-301). Cham: Springer International Publishing.

Garcia, G., & George, B. (2023). Disruptive Transitions During COVID-19: The Tourism Industry in Context. Post-Disaster and
Post-Conflict Tonrism, 83-95. USA: Apple Academic Press

23| Page



Korstanje, M. & George, B. (2023). The Unsettling Rage and Fury Associated with Consuming Post-COVID-19 Space (s). Post-
Disaster and Post-Conflict Tourisn, 03-09. USA: Apple Academic Press

Hussain, Z., Agrusa, J., Lema, J., & George, B. (2022). Shared Accommodations in the Maldives: Disruptor or Mitigator for the
Island's Destination Recovery? In The Emerald handbook of destination recovery in tourism and hospitality (pp. 433-442). Emerald Publishing
Limited.

George, B. (2022). Fertility Tourism. In Encyclopedia of Tourism Management and Marketing. Edward Elgar Publishing.

Korstanje, M. E., & George, B. P. (2021). COVID-19 and the End of Hospitality: At Least as We Know It in the West. In Soczo-
Economic Effects and Recovery Efforts for the Rental Industry: Post-COVID-19 Strategies (pp. 148-164). IGI Global.

Yang, L., Henthorne, T. L., & George, B. (2020). Artificial Intelligence and Robotics Technology in the Hospitality Industry:
Current Applications and Future Trends. In Digital Transformation in Business and Society (pp. 211-228). Palgrave Macmillan,
Cham.

Sarkar, S. K., Toanoglou, M., & George, B. (2020). The Making of Data-Driven Sustainable Smart City Communities in Holiday
Destinations. In Digital Transformation in Business and Society (pp. 273-296). Palgrave Macmillan, Cham.

Sarkar, S. K., & George, B. (2018). Bringing Communities back into the International Business System by means of social media
and Grassroots Digital Democracy. The Changing Landscape of Global Businesses: Principles and Practices, 127-191.

Sarkar, S. K. & George, B. P. (2017). The Life Cycles of Destination Life Cycle Models: A Critical Comparison and Synthesis in.
Tourism and Opportunities for Economic Development in Asia, IGI Global, 211-219.

Sarkar, S. K. & George, B. (2019). Patterns of Tourism and Hospitality Education in India and Malaysia: A Critical Reflection. In
Tourism Education and Asia (pp. 227-242). Springet.

Panko, T. R., & George, B. P. (2018). Animal Sexual Abuse and the Darkness of Touristic Immorality. In Virtual Traumascapes and
Exploring the Roots of Dark Tourism (pp. 175-189). IGI Global.

Mitchell, V., Henthorne, T. L., & George, B. (2020). Making Sense of Dark Tourism: Typologies, Motivations and Future
Development of Theory. In Tourism, Terrorism and Security. Emerald Publishing Limited.

Menon, M., & George, B. (2020). Empowering Patients through social media and Implications for Crisis Management: The Case of
the Gulf Cooperation Council. In International Case Studies in the Management of Disasters. Emerald Publishing Limited.

Korstanje, M., & George, B. (2020). Demarketing overtourism: The role of educational interventions. In Overtourism and Tourism
Education (pp. 81-95). Routledge.

Korstanje, M. E., & George, B. P. (2020). Education as a Strategy to Tackle Over Tourism for Overtourism and Inclusive
Sustainability in the Twenty-First Century. In Overtourism (pp. 341-359). Palgrave Macmillan, Cham.

Korstanje, M. E., & George, B. (2020). The Unsettling Rage and Fury Associated with Consuming Post-Disaster Space (s). In
PostDisaster and Post-Conflict Tourism (pp. 37-58). Apple Academic Press.

Korstanje, M. E., & George, B. (2020). Safety, Fear, Risk and Terrorism in the Context of Religious Tourism. In Tourism,
Terrorism and Security. Emerald Publishing Limited.

Korstanje, M. E., & George, B. (2018). Death and Culture: Is Thana-Tourism Symptomatic of the End of Capitalism? In Virtual
Traumascapes and Exploring the Roots of Dark Tourism (pp. 150-174). IGI Global.

Korstanje, M. E. & George, B. P. (2018). Religious Tourism in the Ideological Framework of Chinese Tourism
Education. Religious Tourism in Asia: Tradition and Change Through Case Studies and Narratives, (PP.58-70), CABIL.

Korstanje, M. E. & George, B. (2019). The End of Tourism as We Know It: Neoliberalism, Thana-Capitalism, and Touring. In
Neoliberalism in the Tourism and Hospitality Sector (pp. 14-28). IGI Global.

Henthorne, T. L. & George, B. P. (2017). The Role of Eco-Cultural Attractions in ‘Perception Engineering’> A Case Study

Conducted in Goa, India. In The Customer is NOT Always Right? Marketing Orientations in a Dynamic Business World (pp. 668-
671). The Netherlands: Springer.

24| Page



George, B.P. (2017). Innovation and change in tourism education. In Benckendorff, P. and Zehrer, A. (Eds). Handbook of
Teaching and Learning in Tourism. UK: Edward Elgar Publishing.

George, B.P. (2015). Tourism in Eritrea. Encyclopedia of Tourism. UK: Springer.

George, B.P. (2015). Determinants of Migration-Related Decision Making among the Asian Indian Community in the United
States. In Ushakov, D. (2014). Urbanization and Migration as Factors Affecting Global Economic Development. USA: IGI Global.

George, B.P. (2008). Medical Tourism in India: A Case Study of Apollo Hospitals. In Smith, M. and Pulazo, K. (Eds). Health and
Wellness Tourism. UK: Butterworth Heinemann.

George, B.P. (2007). From Place Attachment to Holiday Attachment. In Babu, S. Mishra, S. and Parida, B.V. (Ed.). Tourism
Development Revisited. New Delhi: Sage Books.

George, B.P. (2006). The influence of involvement upon tourist satisfaction. In George, B.P. and Nigam, D. (Ed.). Tourists and
Tourism. Abhijeet Hospitality Publishers, New Delhi.

George, B.P. (2003). Co-operative alliances and other grassroots local networks. In Ranga, M. and Nigam, D., New Approaches in
Tourism Management, Abhijeet Hospitality Publishers, New Delhi.

George, B.P. & Mohan, K.(2006). Customer loyalty in healthcare: An investigation into factors affecting patient loyalty. In
Balakrishnan, V. et al. (Ed.). Innovations in Marketing. Excel Books, New Delhi.

George, B., Bucatariu, L., & Henthorne, T. L. (2020). Technology in Medicine: COVID-19 and the “Coming of Age” of Telehealth.
In International Case Studies in the Management of Disasters. Emerald Publishing Limited.

George, B. (2020). The rise of West Lake: a cultural landmark in the song dynasty: by Xiaolin Duan, University of Washington
Press, 2020.

George, B. & Henthorne, T. L. (2018). Cross-Cultural Competence as a Basis of the Competitive Advantage of the United States in
Medical Tourism. Critical Essays in Tourism Research, 2018 191-200. Hauppauge: Nova Science Publishers, Inc.

Fernandes, C., George, B., & Mishra, A. (2020). Monginis: A Unique Innovation in the Franchise Model. In Strategies for
Promoting Sustainable Hospitality and Tourism Services (pp. 158-170). IGI Global.

Fernandes, C. F., George, B., & Mishra, A. (2016). Delivering Hospitality through Franchising: The Case of Monginis, India. In
Strategic Tools and Methods for Promoting Hospitality and Tourism Services, 139-146. Pennsylvania: IGI Global

Green, E. K., & George, B. (2011). Innovative use of Technologies for Business Education: A Case Study. Economics and Management
Science, 67, 12-16.

Aradhana, A.C. & George, B.P.(2006). Customer complaints and complaint management in the hotel industry: A review of
literature. In George, B.P. and Nigam, D. (Ed.). Tourists and Tourism. Abhijeet Hospitality Publishers, New Delhi.

Conference Presentations

George, B., & Mattathil, A. P. (2025). A conceptual framework for social marketing implementation in SNAP-Ed programs:
Integrating theory and practice. 2025 J.R. Smith Business Research Conference. Jackson State University, MS; April 2025.

Ravola, M., George, B., and Mattathil, A.P. (2024). Assessing nutrition and physical activity needs for SNAP-Ed programming in
rural Mississippi counties. Advancing Mississippi Conference, IHL Mississippi; September 2024.

George, B. (2022). Artificial intelligence trends in information management systems. Chairing and Keynote. iCAB: International
Conference in Accounting and Business. University of Johannesburg. August 2022.

Ward, Y. D., George, B., & Jones, E. (2021, March). Digital Inequities and Digital Inclusion in Education: An Agenda for the Post-
Covid World. In Seected Conference Proceedings of Eurasia Higher Education Summit (p. 37). Istanbul: EURIE 2021

George, B. (2020). Towards Peace Infused Tourism Knowledge. Virtual Keynote Speech at the International Conference on
Tourism: Building Peace and Fostering Knowledge. AMITY University, India. September 25, 2020.

George, B. (2020). Digital Transformation with Specific Reference to Covid-19. Webinar Presentation made at St. Alberts College,
India, on August 14, 2020.

25| Page



George, B. (2020). Master Class on Digital Transformation of Businesses. Webinar Presentation made at Universidad Privada
Boliviana, Bolivia, on August 27, 2020.

George, B. (2020). New Challenges in the Internationalization of Higher Education. EURIE 2020. The European Association of
International Education. Held in Istanbul, Turkey, during November 2019.

Henthorne, T.L, Williams, A.J., George, B., & Panko, T.R. (2018). Special Panel Session: Marketing in Cuba -Back to the Future.
Society for Marketing Advances annual conference, West Palm Beach, FL, USA. October 31-November 03.

George, B. (2018). Invited guest speaker on Cross Cultural Education Marketing at Association of International Business — West &
Centers for International Business Education and Research (CIBERs) annual meeting, Denver, CO, USA. October 18-20,

Aguilar, S. & George, B. (2018). The role of emotional intelligence in the decision-making process of the military leadership.
Midwest Academy of Management conference, St. Louis, MO, USA. October 11-13.

Shima, B. & George, B. (2018). Understanding entrepreneurial intentions of Albanian business students based on the Theory of
Planned Behavior. 8 International Scientific Conference on Economic Policy and EU Integration, Durres, Albania. May 04-05.

Brown, L., George, B. P., & Mechaffey-Kultgen, C. (2017). Development of competency model in a medium scale energy sector
cooperative. Midwest Academy of Management conference, Chicago, IL. October 18-21.

George, B.P. Henthorne, T., & Swamy, A, G. (2017). Unique selling propositions and marketing effectiveness in the Caribbean
region. UN - WTO — World Bank Conference, Montego Bay, Jamaica. November 27-30.

Geotrge, B.P., Henthorne, T.L., & Williams, A.J (2017). Heterogeneity and homogeneity measures of attractions. 20% World
Marketing Conference, Academy of Marketing Science, Canterbury, New Zealand. June 27 — July 1 2017.

George, B.P., Henthorne, T.L., & Williams, A.J. (2017). When Africanness interacts with national cultures: Consumer behavior of
African nationals in vatious countries. Synthesize: An Interdisciplinary Conference. Christ University, Bangalore, India. March 10-
11, 2017.

Henthorne, T.L., Panko, T.R., & George, B.P. (2016). Cuba: The New Frontier of Study Abroad Programs. Academy of Business
Research Conference, Biloxi, MS. October 19-21, 2016.

George, B.P. (2016). Employee Adaptiveness, Workplace Diversity, and Organizational Performance. 32th Annual Pacific Rim
International Conference on Disability and Diversity, Honolulu, HI. April 25-26.

Shima, B. & George, B.P. (2014). Strategies for the Development of Internal Marketing Orientation in the Private High Education
Institutions in Albania. 4th International Conference on Humanities and Social Sciences, ICHSS 2014. University of Montenegro,
Budva. June 2014.

Henthorne, T.L., George, B.P., & Williams, A.]. (2013). Safety, Security, and Shopping. Society for Marketing Advances (SMA)
Conference, Special Session Presentation, Hilton Head, South Carolina. November 2013.

George, B.P. (2013). Panel chair of e-Procurement track. International Seminar on Global Trends in the Hospitality Industry.
Rostov State Transport University, Russia. September 26-27.

George, B.P. (2013). Rebuilding National Competence in Medical Tourism: A Case Study of the United States. WHTR&ICES
International Conference, Bangkok, Thailand. May 2013.

George, B.P. (2013). Biodiversity and Tourism: A Literature Summary of Recent Research. The Conference on Biodiversity and
Tourism, Coimbatore, India. January 2013.

George, B.P. (2012). Sustainable Supply Chain Management: An Updated Case Study of Dabbawalas of Mumbai. Society for
Marketing Advances (SMA) Conference, Special Session Presentation, Otlando, FL.. November 2012.

Henthorne, T L., George, B.P., & Panko, T.R. (2012). Cruise Tourism in Jamaica. Proceedings of the International Conference on
Business Hospitality and Tourism Management. Kingston, Jamaica. October. Jamaica.

Henthorne, T.L. & George, B.P. (2011). The Role of Eco-Cultural Attractions in Perception Engineering: A Case Study Conducted
in Goa, India. Proceedings of the Academy of Marketing Science World Marketing Congtess. July. Paris, France.

26| Page



Henthorne, T.L., Panko, T.R., & George, B.P. (2011). ASQual The Development of a Scale to Measure Airport Service Quality.
Proceedings of the International Conference on Business Hospitality and Tourism Management. Kingston, Jamaica. October.
Jamaica.

Green, E. & George, B.P. (2010). E-Learning Solutions for Interlinking the Social Ecologies of the Academics with that of the
Industry: An Experimental Project. Proceedings of the International Seminar on Higher Education for Sustainability and
Livelihood. Assam University, India. December 17.

Panko, T.R., George, B.P., & Lopez, T.B. (2008). Personal safety and security on cruise ships: A study of crimes onboard with
special reference to the recent legislative attempts in the United States. Proceedings of the Society for Marketing Advances (SMA)
Conference, Fort Lauderdale, FL. November 2008.

George, B.P. (2008). Tourism related factors as a cause of migration: A study of Indian migrants in the USA. Conference on New
Tourism Developments, Pondicherry, India. March 31.

George, B.P. Henthorne, T L., & Salgaonkar, P.B. (2007). Satisfaction versus recommendations in healthcare: Which is more
important. Proceedings of the Association for Healthcare Research Conference, Jackson Hole, WY. March.

George, B.P. & Swamy, G.A. (2007). Should you reward more those teachers who participate more? Proceedings of the
International conference on Cutting Edge Research in Tourism. Shimla: Himachal Pradesh University.

Mohan, K. & George, B.P. (2007). Knowledge management practices in Indian banks: A comparative study between public and
private sector banks. Proceedings of the International Conference on Business and Finance. ICFAI Press Hyderabad.

Swain, S.K. & George, B.P. (2005). Employees’ perception of HRD practices in the classified hotels in Orissa. Proceedings of the
international conference on HRD in Tourism, Srinagar, India.

George, B.P. & Swamy, G.A. (20006). Variedness in the daily life and the demand for special interest tourism. international
Conference on Special Interest Tourism, Bhubaneswar, India.

George, B.P. (2003). The ongoing GATS negotiations and concerns over sustainable tourism development. Nirma International
Conference in Management, Ahmedabad, India.

George, B.P. (2003). Business networks in tourism: Are we to follow textbook capitalistic business models? An investigation into
some innovative business practices and possible theoretical underpinnings. Global Business and Technology Association

conference, Budapest, Hungary.

George, B.P. (2003). Exogenous Innovations and the reinvention of travel intermediaries: Theoretical considerations and empirical
findings. NZTHRC& ITSC Conferences, New Zealand.

George, B.P. (2002). Techno-politics in India: Technological cannibalism and survival strategies.” Global Business and Technology
Association conference, Rome, Italy.

George, B.P. (2002). The political economy of education: Universities in the new economic order. LESSOMS International Annual
Conference, René, France.

George, B.P. (2000). Rural tourism: An Indian Dream. National Conference on Tourism, Jhansi, India.

27| Page



APPENDIX 2: MICROCREDENTIALS AND MOOCS

Classifying Data Using IBM Granite (IBM)

Data Classification and Summarization Using IBM
Granite (IBM)

Summarizing Data Using IBM Granite (IBM)

Introduction to Copilot for Microsoft 365 (Microsoft)

Al Productivity Hacks to Reimagine Your Workday
and Career (LinkedIn)

Overcome The Productivity Perception Gap as a

Manager (LinkedIn)

Streamlining Your Work with Microsoft Bing Chat
(LinkedIn)

How to Research and Write Using Generative Al

Tools (LinkedIn)

Introduction to ESG: Environmental, Social, and

Governance (LinkedIn)

Crisis Communication Planning After a
Ransomware or Other Cybersecurity Attack
(LinkedIn)

Introduction to Prompt Engineering for Generative
Al (LinkedIn)

LinkedIn AI Academy AI-100: 1 Demystifying Al
(LinkedIn)

Prompt Engineering: How to Talk to the Als
(LinkedIn)

Generative Al for Business Leaders (LinkedIn)
Global Solutions Sustainability Program (IREX)
Get Ready for Generative Al (LinkedIn)

How to Master Your Executive Presence (LinkedIn)
Reuters Digital Journalism Certificate (Reuters)

Learning No-Code Al (LinkedIn

Project Management Foundations (LinkedIn)

TPMBA GLOBAL (thePower)
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EDTECH - INDUSTRY INSIDER
CERTIFICATION (Started Inc)

WES Evaluation - PhD (World Education Services)

Microsoft Access 2013 (Udemy)

HIGH 5 PERSONALITY TEST (high5test.com)

Introducing Critical Thinking GEM™ (ansrsource)

Leadership Skills for a Remote Workforce GEM™
(ansrsource)

Customer Service Using Al and Machine Learning
(LinkedIn)

Digital Technologies Case Studies: Al, IOT,
Robotics, Blockchain (LinkedIn)

Learning XAI: Explainable Artificial Intelligence
(LinkedIn)

Tech Sense (LinkedIn)

Business Law for Managers (LinkedIn

Communicating with Confidence (LinkedIn)

PowerMBA (PowerMBA)

Remote Work Foundations (LinkedIn)
Corporate Finance Foundations (LinkedIn)

Coursera Administrator Training (Coursera)

Financial Globalization, Capital Flows, and the

Global Financial Cycle (Asian Development Bank
Institute)

Design Thinking at Work (LinkedIn)

Developing a Diversity, Inclusion, and Belonging
Program (LinkedIn)

Hospitality & Tourism Management Certificate
(Florida Atlantic University)

Human Resources: Strategic Workforce Planning
(LinkedIn)

Introducing Al to Your Organization (LinkedIn)
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(] Leading with Innovation (LinkedIn) (] Sustainability Strategies (LinkedIn

(] Learning to Teach Online (LinkedIn) ®  Writing a Research Paper (LinkedIn)
®  Market Research Foundations (LinkedIn) e  CITI Social and Behavioral Research -

Basic/Refresher (CITI Program)

®  Project Management Simplified (LinkedIn)
e  CITI TRAININGGroup 2. Social/Behavioral IRB

e RPA, Al, and Cognitive Tech for Leaders (LinkedIn) (CITI Program)
®  Supply Chain and Operations Management e  Storytelling with Data (LinkedIn)
(LinkedIn)

(] Use Generative Al as Your Thought Partner
(Coursera)
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APPENDIX 3: MICRO-CASE STUDIES OF LEADERSHIP IN PRACTICE

The cases below are drawn from real leadership situations across the institutions and contexts where Dr. George has worked.
Names and identifying details have been changed to protect individuals and institutions. What has not been changed is the texture
of the problems: the ambiguity, the competing pressures, and the moments where a decision had to be made without a clean answer
in sight.

Cultural and Communication Challenges
1. The Room That Would Not Speak

At a prestigious university in East Asia, George inherited a department that ran its meetings in near-silence. Faculty would nod,
defer, and voice no objections in the room, then quietly undermine decisions afterward through inaction. He initially read this as
disengagement. He was wrong. What he was actually seeing was a deeply embedded cultural norm around hierarchy and public
disagreement, one in which voicing a contrary view in front of colleagues felt socially dangerous, regardless of how open the
invitation appeared.

He stopped holding large open forums and began a different practice: brief written reflections submitted anonymously before each
meeting, which he would summarize and read aloud himself, as if they were points raised by the group. This moved dissent out of
the individual and into the room without exposing anyone. Over time, as people saw that contrary ideas were being taken seriously,
a few voices began attaching their names. The shift did not happen in weeks. It happened slowly, almost imperceptibly. But by the
second semester, the meetings had genuinely changed. George did not transform the culture. He found a narrow gap in it and
worked through that gap consistently until the gap widened on its own.

2. When the Map Did Not Match the Territory

A joint academic program spanning universities in East Asia, West Africa, and Southeast Asia looked excellent on paper. The
partnership agreements were signed, the curriculum was approved, and the timeline was set. What George discovered within the
first term was that the three teams held fundamentally different assumptions about what a deadline meant, what a collaborative
decision required, and who had authority to speak for whom.

Rather than escalating the friction through formal complaints or protocol enforcement, he proposed a different kind of meeting:
one with no agenda items about the program itself. He called it a working day devoted entirely to how the partners preferred to
work, how they signaled disagreement, how decisions got made within each team, and what they needed from partners to feel
respected. It felt slightly awkward and possibly unnecessary to some of the participants. It turned out to be the most productive day
of the partnership. The problems that followed were still real problems, but they were no longer compounded by the assumption
that everyone else operated the same way.

Curriculum and Academic Innovation
3. The Faculty Who Feared the Algorithm

When George introduced a proposal to pilot Al-powered adaptive learning modules in a graduate program, the resistance he
encountered was not primarily technical. It was philosophical. Several senior faculty members worried, not unreasonably, that a
system making personalized content recommendations was making pedagogical decisions that belonged to instructors. One put it
plainly: "If the algorithm decides what a student sees next, what exactly am I here for?"

George did not argue the point. Instead, he reframed the pilot: rather than positioning the Al as a teaching tool, he presented it as a
diagnostic one, something that surfaced patterns in student behavior that faculty could then act on. Instructors retained all
curricular authority. The system simply gave them better information. Enrollment in the pilot was voluntary for faculty; three
colleagues agreed to try it. Their students' midterm performance was noticeably stronger, and those faculty talked about it openly.
By the following year, George did not need to make the case again. The faculty made it for him.

4. A Curriculum That Had Stopped Asking Questions

An institution George worked with in Asia had a business curriculum that was thorough, rigorously taught, and about a decade
behind the world it was supposed to prepare students for. The faculty knew it. The students sensed it. Nobody had quite been able
to move the process of reform forward because the existing curriculum had accreditation anchors, departmental ownership, and
enough internal inertia to outlast most initiatives.

George's approach was to avoid framing the effort as a curriculum revision, which would have activated every defensive reflex in
the building. Instead, he assembled a small cross-departmental task force around a single practical question: what should a graduate
of this program be able to do on their first day of work that they currently cannot? That question cut through departmental loyalties
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because it pointed outward rather than inward. The task force brought in three industry partners who answered it plainly. The
resulting changes were not radical, but they were real, and they had faculty buy-in because the faculty had helped diagnose the gap
rather than being told about it.

5. Building a Research Culture From a Standing Start

One of George's more difficult assignments involved a well-regarded Western institution where research output had quietly
declined over several years. The symptom was easy to see in the numbers. The cause was structural: faculty were carrying heavy
teaching loads, had limited access to modern research infrastructure, and had no organic community of practice around scholarship.
Individual ambition existed. The conditions for it did not.

George approached it less like a research director and more like someone trying to create a social environment. He established small
interdisciplinary working groups, not committees, but informal reading-and-writing groups that met over lunch. He identified two
or three faculty members with live research interests and gave them modest course releases. He then built a grant-writing workshop
around their actual projects so the process felt concrete rather than abstract. The first cycle of results was modest: two submitted
proposals, one funded. But the culture had shifted enough that in the following year, seven faculty were involved in active grant
work. George's contribution was not expertise in every field. It was knowing that research cultures are social before they are
intellectual, and acting on that knowledge early.

6. Getting Business Students Ready for the World

George has consistently held that the gap between what business schools teach and what employers actually need is not primarily a
content problem. It is an experience problem. Students learn frameworks and cases about decisions that others made in the past.
They rarely practice making decisions themselves, under real pressure, with incomplete information.

At one institution, he addressed this by creating what he called an Industry Lab: a structured partnership with local businesses in
which student teams took on real, live problems, not simulated ones, under faculty supervision. The companies involved were not
large corporations doing a favor. They were mid-sized firms with genuine operational questions they could not easily answer
internally. Students were not graded on whether they solved the problem; they were graded on the quality of their thinking and their
ability to communicate it. Several of the firms eventually hired from the cohort. The program cost very little to run and produced
more tangible career outcomes than most internship arrangements George had seen.

Inclusive Workplaces
7. The Diversity Initiative That Almost Became Theater

George was brought into a situation where an institution had the right language around diversity, the strategic plan language, the
committee, the stated commitment, but the demographics of faculty hiring and student enrollment told a different story year after
year. The gap between aspiration and outcome was not due to bad intentions. It was due to a system that had been designed, over
decades, to reproduce itself.

He pushed for something that felt mundane but turned out to be consequential: a detailed audit of where, exactly, candidates from
underrepresented groups were being lost in the hiring and admissions pipelines. The answer was not at the final decision stage,
where everyone was paying attention. It was eatlier, in how position descriptions were written, where they were posted, and how
initial screening criteria were applied. George worked with department chairs to revise those upstream elements. He also introduced
a targeted scholarship program, small enough to be funded but large enough to signal genuine intent to prospective students. The
numbers moved. Not dramatically, and not immediately, but in a direction that held.

8. History That Would Not Stay in the Past

At an elite institution with a distinguished public reputation, George encountered a complicated situation involving historical
financial relationships that had come back into public view. The institution's early growth had been partially funded through soutces
that, by contemporary ethical standards, were difficult to defend. Students and faculty were raising questions. External media
attention was beginning.

George did not recommend a communications strategy. He recommended accountability, starting with the board being willing to
say plainly what had happened, what the institution had benefited from, and what it intended to do differently going forward. The
response was a scholarship endowment directed specifically toward students from communities connected to the historical harm,
alongside a governance revision that created clearer standards for donor relationships. It was not a perfect resolution; no such
resolution exists in situations like this. But it was an honest one, and it changed the tenor of the conversation from defensive to
constructive in a way that a communications strategy alone never could have.
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9. The Misconduct Story That Almost Got Worse

When credible allegations of financial misconduct emerged against a faculty member at an institution where George held a
leadership role, his first instinct was to contain the story. His second instinct, which he acted on, was to resist that first one.
Experience had taught him that institutions which manage financial scandals primarily as communications problems tend to deepen
the damage. The story becomes about the cover-up.

He moved quickly on two fronts simultaneously: an independent external audit, and a straightforward communication to faculty
and senior staff that acknowledged the situation and described exactly what steps were underway. He answered questions he could
answer and said clearly when he could not answer others. The outcome was not painless; there was significant institutional
disruption and some reputational cost that took time to recover. But the process was clean, and the community's trust in leadership
held because leadership had not asked them to look away.

10. The Donation He Turned Down

A well-resourced donor approached an institution George was affiliated with and offered a gift large enough to fund a new center.
The gift came with conditions: naming rights, advisory influence over the center's programming, and an implicit expectation that
the institution's research output in a patticular area would align with the donot's commercial interests.

George recommended declining it. He made the case internally that the value of research independence, over a 20-year horizon, was
worth more than the immediate capital. The donor was not pleased. The institution ran a smaller, slower fundraising campaign to
build the center on its own terms. It took longer. George still believes it was the right call, not because he is indifferent to resources,
but because he has seen what happens to academic credibility when it is traded quietly and incrementally for funding. The exchange
rarely looks consequential at the time. It almost always is.

11. Gender Discrimination and the Slow Work of Repair

A university George served was dealing with serious and credible allegations of gender discrimination involving a faculty member
with significant seniority and institutional standing. The pressure to handle the situation quietly was substantial. The affected parties
were junior and had less institutional leverage.

George's position was that a quiet resolution was not available here, regardless of how uncomfortable the alternative was. He
pushed for an independent investigative process, then made sure the findings were taken seriously rather than filed away. Beyond
the immediate case, he worked to restructure the systems around faculty evaluation and promotion that had, over time, created the
conditions for the behavior to persist unchallenged. That work was slower and less visible than the investigation itself. It was also
more important. The goal was not just to respond to what had happened, but to make it structurally harder for it to happen again.

Administrative and Operational Excellence
12. The Institution That Was Running on Paper

George took on an administrative environment in which a staggering number of basic academic processes, course approvals, grade
changes, committee decisions, procurement, were being handled through physical forms, email chains, and informal follow-up.
Faculty and staff were spending measurable portions of their working weeks on process management that had nothing to do with
their actual work.

He launched a digital workflow project, which sounds more exciting than it was. Most of it was tedious: mapping every process,
identifying the redundancies, building buy-in from the people who had inherited responsibility for the old ways of doing things, and
implementing replacement systems in stages small enough that failures could be corrected without crisis. Administrative time on
routine approvals dropped by roughly 40% over 18 months. The real benefit was less visible but more significant: faculty got time
back, and they spent it on teaching and research rather than paperwork. That was the point.

13. Sustainability as a Structural Commitment

When an institution George worked with began receiving criticism for its environmental footprint, the first instinct of the
administration was to produce a sustainability report, a polished document describing aspirations. George pushed instead for a
different question: what would it actually take for this institution to operate differently, in ways that could be measured and held
accountable?

That reorientation produced a different set of actions. Not a report, but a set of binding commitments with timelines. Not a

sustainability committee, but changes to procurement standards, physical plant operations, and curriculum. Several of the changes
wete operationally inconvenient in the short term. The institution adopted them anyway. George's view has always been that
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sustainability initiatives that do not create any friction are usually not real sustainability initiatives. The friction was a sign that
something was actually changing,.

Student Well-Being and Support
14. The Wellness Problem No One Wanted to Name

Mental health was deteriorating visibly among students at a Western university George was affiliated with. Faculty were noticing it
in attendance, in assignment quality, in the conversations happening around the edges of office hours. The institution had
counseling services, but they were underfunded, appointment waits were long, and there was a persistent cultural stigma around
seeking help that reduced their reach.

George's response started with something small: he funded a peer support training program, equipping students to recognize
distress in their classmates and make the first approach, not as counselors, but as people who knew what resources existed and
could help someone take the first step toward using them. This removed the activation energy that the formal systems required. The
counseling centet's caseload increased because people were reaching it who previously had not. George also pushed for a reduction
in appointment wait times as a budget priority, framing it plainly as a retention and completion issue for institutional audiences, and
as a matter of basic care for everyone else.

15. The Online Program That Was Losing Students It Should Have Kept

Enrollment in an online degree program at one of George's institutions had been declining steadily. The exit survey data pointed to
a consistent theme: students felt isolated and unsupported. They could access content but could not easily access faculty. They
could submit work but rarely received feedback that felt personal. The program had been built to be efficient. It had not been built
to feel like an education.

George commissioned a full pedagogical review rather than a marketing review, which is what had been proposed. The review
identified specific structural gaps: insufficient synchronous touchpoints, an absence of peer learning structures, and a feedback
model that relied almost entirely on automated grading for formative assessment. Addressing these things required both money and
faculty time, neither of which was in obvious surplus. George made the case to leadership that the cost of redesigning the program
was significantly lower than the cost of continued attrition, and he won the argument. Enrollment stabilized within two semesters
and grew in the third.

16. Using AI Without Losing the Student

Dropout rates in one of George's hybrid programs had been elevated for two years running. The data pattern was consistent:
students who fell behind in weeks three through five rarely recovered. By the time an instructor noticed, the window for effective
intervention had usually passed.

George worked with the program's data team to build an eatly-alert model that flagged students showing the behavioral signatutes
of disengagement, declining login frequency, late submissions, reduced discussion participation, before the academic consequences
became visible. The alerts went to faculty advisors, not to automated systems. The human contact was deliberate. George was
skeptical of Al-driven interventions that substituted data for relationship, and he wanted the model to enhance human judgment
rather than replace it. Faculty who received alerts were expected to reach out personally, with knowledge of what the data showed.
Retention improved in the following year. George is careful not to overclaim the effect; the data was one variable among several.
But he believes the early contact mattered, and the conversations he had with faculty afterward support that.
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